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1. POPULATION

Total Popula� on

Except for the two decades between 1970 and 1990, the 
City of Atlanta popula� on has been growing since its incor-
pora� on in 1847 (see Table 1-1 and Figure 1-1). A� er mod-
est growth in the 1990s, the rate of growth in the 2000s 
increased drama� cally. Between 2000 and 2009, the US 
Census es� mates that the City of Atlanta added 124,447 
residents, an increase of almost 30%.  All Neighborhood 
Planning Units (NPUs) added residents between 2000 and 
2010, Some NPUs added more residents than others. NPU 
B (18,365) and NPU E (14,229) added the most residents. 
Some NPUs grew at a faster rate than others. NPU D grew 
by 78% from 8,690 in 2000 to 15,500 in 2010 (see Table 
1-2)

Over the next 20 years, the City of Atlanta’s popula� on is 
forecasted to con� nue growing. The ques� on is by how 
much. The City of Atlanta, Fulton County and the Atlanta 
Regional Commission have each developed their own fore-
cast (See Table 1-3). For the 2011 CDP, McKibben Demo-
graphics and Cropper GIS developed a 20 year forecast 
for the City of Atlanta. In addi� on, a 20 year forecast for 
each of the City’s 25 Neighborhood Planning Units was also 
made (see Appendix).

From 2010 to 
2030, the popu-
la� ons of the 
city of Atlanta, 
Fulton County, 
the Atlanta Met-
ropolitan Sta� s-
� cal Area, the 
state of Georgia, 
and the United 
States are fore-
casted to change 
as follows; the 
City of Atlanta 
will increase by 
19.5%, Fulton 
County will grow 
by 18.5 %, the 
Atlanta Metro-
politan Sta� s� cal 
Area will grow by 
22.1% Georgia 
will increase by 
16.8%; and the 
United States will 

Table�1�1:�City�of�Atlanta�Population�1850�2010

Year Population
Population�

Growth�
Percent�
Growth�

1850 2,572

1860 9,554 6,982 271.46%

1870 21,789 12,235 128.06%

1880 37,409 15,620 71.69%

1890 65,533 28,124 75.18%

1900 89,872 24,339 37.14%

1910 154,839 64,967 72.29%

1920 200,616 45,777 29.56%

1930 270,366 69,750 34.77%

1940 302,288 31,922 11.81%

1950 331,314 29,026 9.60%

1960 487,455 156,141 47.13%

1970 496,973 9,518 1.95%

1980 425,022 �71,951 �14.48%

1990 394,017 �31,005 �7.29%

2000 416,474 22,457 5.70%

2010 538,650 122,176 29.34%

Source:�Sandy�Speer,�Fulton�County
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increase by 14.4% (see Table 1-4). 

A number of general demographic factors will in� u-
ence the growth rate of the City of Atlanta during this 
period, including the following: 

The Baby Boom genera� on has passed ��
through the childbearing ages by 2005, thereby re-
ducing the overall propor� on of the popula� on at 
child bearing age;

The remaining popula� on in childbearing ��
ages (women ages 15-45) will have fewer children;

An increasing percentage of single family ��
households will become “empty nest” as the current 
home owners age into their 50s and 60s;

The locally born 18-to-24 year old popula-��
� on, in prime childbearing ages, will con� nue to leave 
the area to go to college or to other urban areas, with 
the magnitude of this out-migra� on � ow slowly in-
creasing; and

The City will experience con� nued increase ��
in housing stock, with an average of 1,200 new units 
being built each year through 2020. New housing con-
struc� on will con� nue a� er that point, but housing 
unit starts will only average 800 per year un� l 2030.

Over the next twenty years, the rate of growth will 
decrease from 29% over the past 10 years to a rate 
of 19%. From 2010 to 2020, the City of Atlanta popu-
la� on is forecasted to increase by 61,030, or 11.3%, 
to 599,670. From 2020 to 2030, the popula� on is 
forecasted to con� nue to increase by an addi� onal 
43,660 persons to 643,330 or 7.3%.  During the 20 
years of the forecasts, all 25 of the NPUs are fore-

casted to increase in popula� on with 
the growth rates ranging from 7.1% in 
NPU S to 49.3% in NPU D (See Table 
1-5 as well as the Appendix for popu-
la� on forecast results for each NPU). 
NPU B will gain the most popula� on 
with 19,590 followed by NPU Z with 
7,750 (see Maps 1-1 and 1-2).

The City of Atlanta will con� nue to 
experience signi� cant in-migra� on 
(movement of new young families 
into the city boundaries) over the next 

20 years.  However, the size and age structure of the poten� al in-migrants will 
change and the e� ects of the in-migra� on of families on popula� on growth 
will be o� set by the con� nued steady growing out-migra� on of young adults 

Table�1�2:�City�of�Atlanta�Population�Growth�by�NPU����������
2000�to�2010

NPU 2000 2010 Change %�growth

A 11,300 12,980 1,680 14.87%

B 38,645 57,010 18,365 47.52%

C 16,199 18,430 2,231 13.77%

D 8,690 15,500 6,810 78.37%

E 34,461 48,690 14,229 41.29%

F 20,890 23,820 2,930 14.03%

G 11,632 14,580 2,948 25.34%

H 17,274 21,760 4,486 25.97%

I 21,500 25,540 4,040 18.79%

J 17,085 19,380 2,295 13.43%

K 11,997 12,940 943 7.86%

L 7,316 10,190 2,874 39.28%

M 21,359 32,670 11,311 52.96%

N 14,688 20,430 5,742 39.09%

O 14,725 16,850 2,125 14.43%

P� 11,911 18,230 6,319 53.05%

Q* 1,230

R 16,679 21,390 4,711 28.25%

S 12,396, 13,570, 1,174, 9.47%

T 20,095 23,970 3,875 19.28%

V 15,825 21,850 6,025 38.07%

W 20,054 23,810 3,756 18.73%

X 14,999 17,570 2,571 17.14%

Y 12,472 15,490 3,018 24.20%

Z 24,210 30,580 6,370 26.31%

TOTAL 416,402 538,460 122,058 29.31%

Note:�NPU�Q�was�annexed�into�the�City�of�Atlanta�starting�in�2006

Table�1�3:�City�of�Atlanta�Population�Forecasts

Year Fulton�County���P* Fulton�County��O* ARC City�of�Atlanta

2000 416,474 416,474 416,474 416,474

2010 510,000 544,032 488,500 538,640

2020 596,333 655,374 599,670

2030 693,000 777,736 643,330

2040 800,000 1,032,040 736,253

*�Fulton�County�developed�Pessimistic�and�Optimistic�forecasts

Source:�Fulton�County,�Atlanta�Regional�Commission�and�City�of�Atlanta�
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as gradua� ng high school 
seniors move out of the city 
to con� nue their educa� on 
or for employment. From 
2000 to 2010, about 70% 
(84,520/121,090) of the 
increase in popula� on was 
due to net migra� on. The 
percent of City’s growth 
from net migra� on is fore-
casted to fall to a li	 le over 
50% (55,120/104,380) 
over the next twenty 
years (see Table 1-6).  

It is important to note 
that all NPUs will ex-
perience a decline 
in their growth rates 
a� er 2020. While all 
NPU areas will see 
some amount of gross 
in-migra� on, (primar-
ily in the 20 to 29 age 
groups,) all areas also 
will con� nue to see 
gross out-migra� on. As 
men� oned above, this 
out-migra� on primar-
ily will be a percentage 
of locally born young 
adults, 18-to-24 years 
old, as gradua� ng se-
niors leave the City of 
Atlanta to go to college 
or seek employment 
in other urban areas. 
Consequently, all of 
the NPU areas will ex-
perience a modest re-
duc� on in their aver-
age household size. A 
secondary out migra-
� on � ow will be young 
families (households 
25-39) and their chil-
dren (age 0-9). While 
the magnitude of this 
out-migra� on � ow will 
be substan� ally small-
er than the city experi-
enced over the last 10 

Table�1�4:�Forecasted�Population�Change�2010�to�2030

Georgraphy� 2010 2020 2030 20�Year�Change

U.S.�(in�millions) 313 337 358 14.4%

Georgia 9,891,000 10,831,000 11,552,000 16.8%

Atlanta�MSA 4,761,000 5,307,000 5,812,000 22.1%

Fulton�County 1,048,000 1,171,000 1,242,000 18.5%

City�of�Atlanta 538,640 599,670 643,330 19.4%

Source:�McKibben�Demographics

Table�1�5:�Forecasted�NPU�Population�Change��2010�to�2030

NPU 2010 2020
2010�2020�

Change
2030

2020�2030�
Change

2010�
2030�

Change

Total�
Population�

Growth
A 12,980 13,950 7.5% 14,280 2.4% 10.0% 1,300

B 57,010 69,020 21.1% 76,600 11.0% 34.4% 19,590

C 18,430 19,960 8.3% 21,310 6.8% 15.6% 2,880

D 15,500 19,900 28.4% 23,140 16.3% 49.3% 7,640

E 48,690 52,370 7.6% 54,980 5.0% 12.9% 6,290

F 23,820 25,470 6.9% 26,400 3.7% 10.8% 2,580

G 14,580 17,240 18.2% 19,740 14.5% 35.4% 5,160

H 21,760 24,460 12.4% 26,570 8.6% 22.1% 4,810

I 25,540 27,510 7.7% 29,400 6.9% 15.1% 3,860

J 19,380 21,040 8.6% 22,640 7.6% 16.8% 3,260

K 12,940 13,660 5.6% 14,210 4.0% 9.8% 1,270

L 10,190 11,690 14.7% 12,870 10.1% 26.3% 2,680

M 32,670 34,790 6.5% 36,050 3.6% 10.3% 3,380

N 20,430 21,630 5.9% 22,370 3.4% 9.5% 1,940

O 16,850 17,860 6.0% 18,520 3.7% 9.9% 1,670

P 18,230 21,190 16.2% 22,850 7.8% 25.3% 4,620

Q 1,230 1,410 14.6% 1,440 2.1% 17.1% 210

R 21,390 24,000 12.2% 25,750 7.3% 20.4% 4,360

S 13,570 14,200 4.6% 14,540 2.4% 7.1% 970

T 23 9 023,970 26 026,170 9 2%9.2% 28 0 028,010 0%7.0% 6 9%16.9% 0 04,040

V 21,850 25,040 14.6% 27,250 8.8% 24.7% 5,400

W 23,810 25,700 7.9% 27,010 5.1% 13.4% 3,200

X 17,570 18,890 7.5% 19,680 4.2% 12.0% 2,110

Y 15,490 17,700 14.3% 19,400 9.6% 25.2% 3,910

Z 30,580 34,820 13.9% 38,320 10.1% 25.3% 7,740

Total 538,640 599,670 11.3% 643,330 7.3% 19.4% 104,690
Source:�US�Census�and�McKibben�Demographics.�NPU�Q�was�not�included�in�the�COA�2000�
Census�Total
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years, it will s� ll rep-
resent a sizeable seg-
ment of the a� ected 
age cohorts. 

Clearly, one of the 
major factors that 
have a� ected the 
popula� on growth 
rates of the City of 
Atlanta over the last 
10 years has been the 
number, pace and 
price of new hous-
ing units constructed. 
However, the dynam-

ics of this in-migra� on � ow are more complex than many realize. For exam-
ple, the City had been experiencing and averaging 6,500 net new housing 
units constructed per year from 2000 to 2007. From 2008 to 2009 the City 
has been averaging about 1,200 net new housing units per year. It is safe to 
assume that given the current housing market dynamics (as well as the high 
vacancy rate) of the City of Atlanta that the era of large scale housing unit 
building has passed. Further, it is clear that the ageing of the popula� on as 
well as household composi� on will be the two factors that will most in� uence 
popula� on change in the city and at the NPU level.

There are several addi� onal factors that are responsible for the di� erence 
between growth in popula� on and growth in housing stock.  Included among 
these factors are: people building new “move up” homes within the city; the 
children that stay in the city of Atlanta, move out of their parents homes and 
establish residence somewhere else in the city; and the increase in single-
individual households.

�Table�1�6:�City�of�Atlanta�2010�to�2030�Population�Change

2000�05 2005�10 2010�15 2015�20 2020�25 2025�30

Population�� 416,401 477,100 537,230 570,460 598,260 622,760

Births 30,970 33,450 32,990 30,920 33,670 32,710

Deaths 12,990 14,860 16,840 18,750 21,290 24,220

Natural�Increase 17,980 18,590 16,150 12,170 12,380 8,490

Net�Migration 42,910 41,610 16,860 15,660 12,180 10,490

Change 60,890 60,200 33,010 27,830 24,560 18,980

Growth�Rate� 14.62% 12.62% 6.14% 4.88% 4.11% 3.05%

Source:�McKibben�Demographics

Age Distribu� on

Like most ci� es in the United States, Atlanta has a popula� on that is younger 
than the state and na� onal average (see Table 1-7). The primary reason ci� es 
are younger is due to the dominate migra� on � ow between urban, suburban 
and rural areas and the number of college aged students living in the City. Cit-
ies tend to experience large in-migra� on � ow of single and young couples in 
their 20s while seeing the majority of their out-migra� on � ow in household-
ers that are in the 30 to 45 year old age cohort.  In 2000, the median age of 
the City of Atlanta residents was 31.9. NPU A had the highest median age at 
42.2 and NPU Y had the lowest median age at 24.1 (see Table 1-8). 

Some of the household and age characteris� cs of City of Atlanta popula� on 
from the 2000 US Census are shown in Table 1-8. The average household size 
is 2.3 persons per households. NPU Y has the largest household size with 
3.3 persons per household while NPU E has the smallest household size with 
1.6 persons per households (see Map 1-3). About 38% of all households are 
single person households (see Map 1-4). In NPU E, 58% of households are 
single person households. NPU Q has the highest percentage of single per-

�Table�1�7:�Median�Age�2000�and�
2009

Geography
Median�Age�

in��2000

Median�
Age�in��
2009

Atlanta 31.9 33.4

Georgia 33.4 34.6

US 35.3 36.8

Source:�US�Census�
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son households over 65. 
27.3% of all households 
have children under 18. 
NPU G has the highest 
percentage of households 
with children (57%). 16% 
of householders are aged 
65 or older. NPU I had 
the highest percentage 
of households aged over 
65 (29.4%).  These house-
holds characteris� cs are 
some of the variables 
in determining how the 
popula� on will change in 
the future.

The popula� on forecasts 
a steady increase in the 
median age of the popu-
la� on in the City of At-
lanta and all of the NPUs 
(see popula� on forecasts 
by age in Table 1-9 and in 
the appendix for the NPU 
age structure and the me-
dian age for each forecast 
year).  The city as a whole 
will see the median age 
of its popula� on increase 
from 33.3 in 2010 to 39.8 
in 2030. This rise in medi-
an age is due to two fac-
tors, locally born 18-24 
year olds leaving the City 
with a high propor� on of 
their parents staying in 
their exis� ng households 
and the aging of the City’s baby boom popula� on into their 60s and 70s.

Atlanta will experience signi� cantly reduced in and out migra� on � ow over 
the next 20 years as mobility con� nues to be at much lower level than were 
seen over the last 20 years. This will results in “in place aging” becoming the 
dominate factor in� uencing the age structure of the city and its NPUs (see the 
popula� on pyramids in the appendix for a graphic representa� on of the age 
distribu� on of the city and all NPUs). 

While the total popula� on growth rate of the city of Atlanta and its NPUs will 
slow drama� cally over the next 20 years, there will be substan� al changes in 
the age structure of the popula� on. For example, the propor� on of that city’s 
popula� on over the age of 65 is approximately 9.4% in 2010. By 2030 the 65+ 
popula� on will comprise 14.7% of Atlanta’s popula� on (see Map 1-5 for per-

R 30 7 32 9 32 2 38 9 17 2

Table�1�8:�City�of�Atlanta�Household�Characteristics�by�NPU���2000�Census

NPU
Average�

Age

Persons�
Per�

Household

%�of�Single�
persons�

Households

%�of�Single�
persons�

Households�
over�65

%�of�
Households�

with�children�
under�18

%�of�
householder�
aged�65�and�

Older

A 42.4 2.4 25.3 23.8 31.5 20.1
B 35.3 1.8 51.2 26.5 12.7 20.1
C 34.4 2 40.9 26.8 19.5 18.1
D 29.5 2.3 38.4 13.4 25.4 9.0
E 28.1 1.6 58.5 6.7 6.9 5.9
F 34.4 1.8 47.5 9.9 13.1 8.6
G 22.4 3.2 19.3 27.0 57.3 16.6
H 29.5 2.9 22.7 27.6 45.8 18.1
I 37.8 2.6 26.8 36.8 33.5 29.4
J 34.3 2.7 29.2 37.3 36.2 28.0
K 35.9 2.5 33.1 38.3 31.3 28.5
L 30.8 2.4 38.7 23.4 33.3 17.3
M 33.3 1.8 58.4 20.0 17.5 15.3
N 34.4 1.9 45.8 8.2 15.0 7.5
O 33.7 2.7 28.8 29.9 34.2 24.0
P 34.8 2.7 24.0 21.7 39.2 15.2
Q 37.6 2.5 29.8 51.7 35.5 23.3
R 30 7. 2 42.4 32 9. 32 2. 38 9. 17 2.
S 35.1 2.8 25.8 25.2 38.9 20.0
T 24.1 2.5 37.6 27.5 32.1 19.9
V 27.4 2.7 33.0 25.6 42.4 17.0
W 33 2.5 30.3 18.5 29.0 13.0
X 33.8 2.7 35.6 32.3 35.6 19.6
Y 29.5 3.3 22.0 29.6 50.5 16.1
Z 25.6 3.2 16.8 22.6 54.0 12.6

City�wide 31.9 2.3 38.4 21.4 27.3 16.6
Source:�US�Census�
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cent of popula� on over 65 by NPU). There will undoubtedly be con� nued in-
migra� on of elderly popula� on into the city over the next 20 years; however 
the vast majority of this increase in the number of elderly in Atlanta will be 
caused by the ageing of residents that currently live in the city.

This redistribu� on of popula� on by age will not be limited to the elderly. At-
lanta’s propor� on of popula� on age 18 and younger will decline from 23.3% 
in 2010 to 20.2% in 2030 (see Map 1-6 for percent of households with popula-
� on under 18). The popula� on aged 30 to 49 (which are the households most 
likely to have children in them) will decline from 32.7% in 2010 to 31.1% in 
2030. The popula� on ages 50 to 64  will increase from 14.1% in 2010 to 19.1% 
in 2030. This increase in 50 to 64 popula� on will insure that the aforemen-
� oned ageing trend in the city of Atlanta will con� nue well beyond the end of 
this forecast series (see popula� on forecasts in the Appendix for the changes 
in age structure for each NPU for each forecast year).

The factors that will a� ect the level and magnitude of popula� on changes at 
the NPU level are the issues of each area’s aging popula� on and the growing 
number of “empty nest” households, par� cularly in NPUs A, F, S and W.  For 
example, a� er the last school age child leaves high school, the household 
becomes an “empty nest” and most likely will not likely have any more chil-
dren.  In most cases, it takes 20 to 30 years before all original (or � rst � me) 
occupants of a housing area move out and are replaced by new, young fami-
lies with children. This results in housing units s� ll being occupied, but at the 
same � me experiencing a drop in average person per household over � me. 
Frequently this decline in persons per household is greater than 50% in areas 
that have a rela� vely high propor� on of housing stock that is detached single 
family homes.

As a result of the “empty nest” phenomenon, the NPUs in the City of Atlanta 
will see a steady rise in the median age of their popula� ons, even while all 
areas con� nue to a	 ract some new young families.  It should be noted that 
many of these “childless” households are in mul� -family housing develop-
ments containing single persons and/or elderly.  Consequently, even if many 
of these housing units “turnover” and a	 ract households of similar character-
is� cs, they will add li	 le to the number of people in the area. Furthermore, 
many of the empty nest households will “down size” to smaller households 
within the same NPU or other parts of the city. In these cases new housing 
units may be built in an area, yet there is a rela� vely small increase in the total 
popula� on.
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Race and Ethnicity

The race and ethnic composi� on of the City of Atlanta for 2010 is es� mated 
to be 58.8% Black, 33.9% White, 2.9% Asian, 4.4% Other and 5.5% of Hispanic 
origin (see Table 1-10).  The racial composi� on across the City varies. In NPUs 
A, B, C, D, E, F, and N the majority of the popula� on is White. In NPUs G, H, 
I, J, K, L, M, O, P, Q, R, S, T,  W, V, X, Y, and Z the majority of the popula� on is 
Black.  The highest concentra� ons of residents of Hispanic origin are in NPU 
D (18.7%), NPU Y (12.7%) and NPU B (10.9%). The Asian popula� on is concen-
trated in NPU E (9.1%) and in NPU M (4.4%). This might be due to the pres-
ence of major universi� es - GA Tech and GA State - in these two NPUs (see 
Appendix for a table with the NPU racial and ethnic composi� on)

To establish the future trends of the race/ethnic composi� on of the City of 
Atlanta and the NPUs, forecasts were calculated for total popula� on for the 
White, Black, Asian, Other and Hispanic. These Race/Ethnic forecasts were 
calculated for the years 2010, 2020, and 2030. Over the next 20 years, there 
will be some small changes to the racial composi� on of the City. The popula-
� on forecast show that by 2030, the City’s popula� on will be 57.4% Black, 
34.1% White, 3.3% Asian, 5.2% Other and 6.5% of the popula� on will be of 
Hispanic origin.

The calcula� on of the Race/Ethnic forecasts involved the assump� ons listed 
below.

The race and ethnic criteria used by the City of Atlanta will ��
not change over the next 10 years.

The United States Government does not modify the current ��
o
  cial race and ethnic criteria as set forth in OMB Sta� s� cal 
Direc� ve 15 (1997)

U.S. immigra� on policy, ci� zenship requirements, migrant la-��
bor laws and border control enforcement does not become 
more lax or more restric� ve over the next 10 years.

Residents of the city will con� nue to iden� fy their race/eth-��
nic background in a manner consistent with current federal, 
state and local categories and de� ni� ons. 

Table�1�10:�Forecasted�Race/Ethnic�Population�Change,�2010�to�2030

2010
%�of�

Population
2020

2010�2020�
Change

2030
%�of�

Population
2020�2030�

Change
2010�2030�

Change

White 182,760 33.9% 204,730 12.0% 219,250 34.1% 7.1% 20.0%

Black 316,750 58.8% 347,200 9.6% 369,580 57.4% 6.4% 16.7%

Asian 15,440 2.9% 18,700 21.1% 21,100 3.3% 12.8% 36.7%

All�Other 23,510 4.4% 29,040 23.5% 33,400 5.2% 15.0% 42.1%

�Hispanic 29,660 5.5% 36,720 23.8% 42,130 6.5% 14.7% 42.0%
Atlanta�

Total
538,640 100% 599,670 11.3% 643,330 100.0% 7.3% 19.4%
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It is important to note when examining exis� ng and forecasted racial compo-
si� on, that Hispanic is an ethnic group, not a race. The summed results of the 
White, Black, Asian and Other categories will equal the total popula� on for 
the city and each NPU. The Hispanic popula� on is included in the race catego-
ries. In the 2000 Census, approximately 45% Hispanic iden� � ed themselves 
as White, 45% iden� � ed as other and the remaining 10% where distributed 
among all other race categories. Consequently, a substan� al propor� on of the 
forecasted changes in both the White and Other popula� ons over the next 20 
years are directly a	 ributable to the changes in the Hispanic popula� on.

The forecasted level of change in the popula� on by race/ethnic classi� ca� on 
in each NPU is a re� ec� on of the changes in the race/ethnic composi� on of 
each NPU. As is the case in most forecasts, the prime factors a� ec� ng the 
levels of popula� on of each race/ethnic category is each group’s amount of in 
and out migra� on, the age structure of that popula� on and the age speci� c 
fer� lity rate. 

In the case of race/ethnic composi� on, the age structure of each popula� on 
is the most important factor, par� cularly in regards to the number of women 
in prime child bearing ages (20-29 years old). One way to measure the impact 
of di� erent age distribu� ons is to examine the median age of each group 
compared to the city as a whole. The median age for the City of Atlanta is cur-
rently es� mated to 33.3. 

However, there is a signi� cant varia� on in median ages when each race/eth-
nic group is examined individually. For 2010 the median age for non-Hispanic 
whites is 35.9, more that 2.5 years higher than the city average. Conversely, 
the median age for the black popula� on is 31.9 and for the Hispanic popula-
� on it is 27.6.

This divergence in the median ages of the race/ethnic groups results in great-
ly varied demographic dynamics between the groups. This is especially true 
in regards to the number and distribu� on of the current and future fer� lity 
trends. The majority of the non-Hispanic white popula� on has now moved 
beyond the prime child bearing years and will, for the most part, have more 
children ageing out of their households than they will have being born into 
them.

The black popula� on, on the other hand has a median age where a major-
ity of the popula� on will con� nue to have children, although the number of 
“empty nest” households will also increase over the next 20 years. This will 
result in the black popula� on increasing at a rate just slightly less than the 
city as a whole.

The Hispanic popula� on, with a median age of only 27.6, not only tends to 
have children already; it is s� ll young enough on average to have substan-
� al births over the next 20 years. This will result in the number of Hispanics 
increasing steadily for most of the forecasts. Thus even in the face of great-
ly reduced immigra� on of Hispanics into the city, the rela� ve youth of this 
popula� on is one of the main reason why their propor� on of the Atlanta’s 
popula� on will con� nue to increase.

There is an addi� onal factor in regards to the migra� on trends of the White 
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popula� on that will in� uence their growth trends over the next 20 years.  Tra-
di� onally, large urban areas have served as the main migra� on feeder to the 
surrounding suburban areas. This ou� low for the most part has been com-
prised of middle and upper middle class White households. (This dynamic is 
not exclusive to the White popula� on. A similar trend is also seen, although 
to a lesser extent, with the Black Popula� on). Nevertheless, over the past 10 
years, the percent of the White popula� on has increased slightly.  

This out migra� on trend to the suburban areas was ampli� ed during the 
housing boom earlier in the decade that was fueled by the prolifera� on of 
sub-prime mortgages. Since the collapse of the housing market and with it a 
return to more conven� onal lending prac� ces, the size of the suburban out 
migra� on � ow has been reduced. 

Income

The City of Atlanta Me-
dian Household Income 
in 2010 was $50,443. 
Household Incomes 
ranged from $161,988 
in NPU A to $20,848 in 
NPU T (Table 1-11 and 
Map 1-7). The forecasts 
for median household 
income for the City of At-
lanta and the NPUs were 
calculated using the in-
forma� on from 2000 US 
census as a base value. 
Es� mates for 2005 and 
2010 were calculated us-
ing U.S. Bureau of Eco-
nomic Analysis trends 
and calibrated to change 
age structure changes at 
the NPU level. Forecasts 
for 2015 through 2030 
assume an in� a� on rate 
of no more the 3% an-
nually and again are cali-
brated to the forecasted 
changes in age structure 
for each NPU. All eco-
nomic assump� ons used 
in the popula� on fore-
casts are also applied to 
the median household 
income forecasts.

The recently reported 
downturn in household income for Atlanta over the last two years is assumed 

Table�1�11:�City�of�Atlanta�Median�Household�Income�Forecasts,�2010�2030

NPU 2000 2005 2010 2015 2020 2025 2030

Atlanta�Total $34,770 $42,141 $50,443 $58,766 $67,992 $78,123 $89,920

A $111,657 $135,328 $161,988 $188,716 $218,344 $250,878 $282,237

B $67,386 $81,672 $97,761 $113,892 $131,089 $149,966 $173,811

C $57,146 $69,261 $82,905 $96,585 $111,169 $126,955 $147,141

D $39,029 $47,303 $56,338 $65,408 $75,285 $85,900 $97,841

E $47,954 $57,641 $67,843 $77,409 $86,775 $96,408 $105,277

F $61,172 $73,529 $86,543 $99,958 $113,652 $128,313 $139,861

G $15,508 $18,330 $21,575 $25,135 $29,081 $33,181 $38,192

H $27,240 $32,579 $38,150 $44,445 $51,423 $59,085 $66,884

I $36,938 $44,621 $53,679 $62,322 $71,545 $80,989 $90,789

J $23,777 $28,580 $33,782 $39,355 $45,377 $51,820 $59,023

K $21,894 $26,098 $30,665 $35,295 $40,342 $45,667 $51,422

L $17,189 $20,678 $24,483 $28,523 $33,001 $37,918 $43,303

M $23,071 $28,100 $34,170 $40,833 $48,061 $55,654 $64,225

N $52,256 $63,334 $75,431 $87,576 $100,887 $115,314 $131,573

O $30,202 $36,575 $43,597 $51,226 $59,269 $68,041 $77,975

P $40,258 $49,236 $59,477 $67,446 $76,417 $86,504 $97,836

Q $50,122 $59,194 $68,547 $77,526 $86,132 $93,108 $98,788

R $35,175 $41,893 $49,518 $57,639 $65,881 $73,919 $81,680

S $17,989 $22,162 $27,193 $32,496 $38,053 $43,799 $49,536

T $14,936 $17,804 $20,848 $24,226 $27,932 $31,954 $36,268

V $21,249 $25,116 $29,461 $34,205 $39,404 $44,960 $51,074

W $37,948 $45,613 $54,189 $63,022 $73,042 $84,217 $96,682

X $25,659 $30,637 $36,335 $42,185 $48,597 $55,547 $63,046

Y $18,993 $23,020 $27,554 $32,101 $37,141 $42,675 $49,460

Z $23,580 $28,202 $33,222 $38,603 $44,433 $50,786 $57,439
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to be a short term abnormality resul� ng from the impact of the Great Reces-
sion. Income growth should start to show and increase again in 2011 provid-
ing that there is not a “double dip” recession. Unfortunately, there will be 
no income data from the 2010 Census and the tract and block group income 
data from the American Community Survey (ACS) is unreliable. Consequently 
it will be extremely di
  cult to establish a new forecast base to modify me-
dian household income trends in the future at the NPU level.

Popula� on Forecast Methodology

The 2010-2030 City of Atlanta popula� on forecasts are the result of using 
the Cohort-Component Method of popula� on forecas� ng.  The popula� on 
forecasts were made for the City of Atlanta and for each of its twenty-� ve 
Neighborhood Planning Units by McKibben Demographics and Cropper GIS. 
The di� erence between a projec� on and a forecast is in the use of explicit 
judgment based upon the unique features of the area under study.  Strictly 
speaking, a cohort-component projec� on refers to the future popula� on that 
would result if a mathema� cal extrapola� on of historical trends were applied 
to the components of change (i.e., births, deaths, and migra� on). Conversely, 
a cohort-component forecast refers to the future popula� on that is expected 
because of a studied and purposeful selec� on of the components of change 
believed to be cri� cal factors of in� uence in each speci� c area. Four compo-
nents are required to generate popula� on forecasts.  These four components 
are:  

a base-year popula� on (here, the 2000 Census popula� on for the ��
City of Atlanta and all of the NPU areas); 

a set of age-speci� c fer� lity rates for each NPU to be used over ��
the forecast period; 

a set of age-speci� c survival (mortality) rates for each NPU; and��

a set of age-speci� c migra� on rates for each NPU.��

The popula� on forecasts for the City of Atlanta were calculated using a co-
hort-component method with the popula� ons divided into male and female 
groups by � ve-year age cohorts that range from 0-to-4 years of age to 85 
years of age and older (85+).  Age-speci� c fer� lity, mortality, and migra� on 
models were constructed to speci� cally re� ect the demographic characteris-
� cs of the NPU’s. The fer� lity models were calculated for female age groups 
15-19 through 40-44). The inherent strength of the cohort-component meth-
od is that it can accommodate a wide range of assump� ons and can be used 
at any level of geography. Further, it allows the researcher to account for 
varia� on in an area’s age structure and measure the impact of ageing on the 
popula� on.

Data Sources

The data used for the forecasts come from a variety of sources.  Birth and 
death data were obtained from the Georgia Division of Public Health for the 
years 2000 through 2008.  The net migra� on values were calculated using 
Internal Revenue Service migra� on reports for the years 2000 through 2008.  
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The data used for the calcula� on of migra� on models came from the United 
States Bureau of the Census, 1995 to 2000, and the models were assigned us-
ing an economic-demographic system. 

The demographic variables used as base values for the forecasts are from the 
results of the 2000 Census, Summary File 1 (100% short form results). To as-
certain the unique demographic characteris� cs of each NPU, a demographic 
pro� le was developed for each area. This was completed by superimposing 
each NPU boundaries on 2000 Census geography. The area’s 2000 census re-
sults for all variables from the corresponding blocks where then summed to 
establish that NPU’s demographic pro� le, and then were used as the base for 
all demographic forecasts.

Housing permits and demoli� ons for the years 2000 to 2009 were obtained 
from the KIVA data base, maintained by the City of Atlanta, Department of 
Planning and Community Development.  The loca� on and number of housing 
units built and demolished were geo-coded for each year by NPU, allowing for 
the net change of total housing units to be factored into each area forecas� ng 
models.

To develop the popula� on forecast models, migra� on � ows, current age spe-
ci� c fer� lity pa	 erns, the magnitude and dynamics of the gross migra� on pat-
terns, age speci� c mortality trends, the distribu� on of the popula� on by age 
and sex, household composi� on, household size, the presence of all group 
quarters popula� on, the propor� on of renter housing units, median rent, the 
rate, price and type of exis� ng housing unit sales, and future housing unit 
construc� on are considered to be primary variables.  In addi� on, the change 
in household size rela� ve to the age structure of the forecast area was also 
included.  While there was a substan� al drop in the average household size in 
the City of Atlanta as well as most other areas of the state during the previous 
ten years, the rate of this decline has been forecasted to slow substan� ally 
over the next 20 years.

Assump� ons

For these forecasts, the mortality probabili� es are held constant at the levels 
calculated for the year 2000.  The number of deaths in a given area is impact-
ed by and will change given the propor� on of the local popula� on over age 
65. In the absence of an extraordinary event such as a natural disaster or a 
breakthrough in the treatment of heart disease, death rates rarely move rap-
idly in any direc� on, par� cularly at the NPU level. Thus, signi� cant changes 
are not foreseen in district’s mortality rates between now and the year 2030. 
Any increases forecasted in the number of deaths will be due primarily to the 
general ageing of the city’s popula� on and speci� cally to the increase in the 
number of residents aged 65 and older.

Similarly, fer� lity rates are assumed to stay fairly constant for the life of the 
forecasts.  Like mortality rates, age speci� c fer� lity rates rarely change quickly 
or drama� cally, par� cularly in small areas.  Even with the recently report rise 
in the fer� lity rates of the United States, overall fer� lity rates have stayed 
within a 10% range for most of the last 40 years. In fact the vast majority of 
year to year change in an area’s number of births is due to changes in the 
number of non-college women in child bearing ages (par� cularly ages 20-29) 
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rather than any � uctua� on in an area’s fer� lity rate. 

The total fer� lity rate (TFR), the average number of births a woman will have 
in her life� me, is es� mated to be 2.06 for the city of Atlanta for the 20 years 
of the forecast series, although there is great varia� on among the NPUs.  A 
TFR of 2.1 births per woman is considered to be the theore� cal “replacement 
level” of fer� lity necessary for a popula� on to remain constant in the absence 
of in-migra� on.  Therefore, over the course of the forecast period, fer� lity 
will not be su
  cient, in the absence of migra� on, to maintain the current 
level of popula� on within the City of Atlanta.

While the Total Fer� lity Rates in most NPUs stay in a fairly narrow range over 
the next 20 years, there is an overall slight decrease in the 20-24 age groups 
and a slight increase in the 30-34 age group.  This trend re� ects the impact of 
the increase in the college par� cipa� on rate for females. However, it should 
be noted that while the propor� on of women a	 ending college will most 
likely con� nue to increase, the rate of growth will probably be no� ceable 
slower than over the last 40 years. 

A close examina� on of data for the City of Atlanta has shown the age speci� c 
pa	 ern of net migra� on will be nearly constant throughout the life of the 
forecasts.  While the gross number of in and out migrants has changed in 40 
years for the city (and will change again over the next 20 years), the basic 
age pa	 ern of the migrants has stayed nearly the same over the last four 
decades.  Based on the analysis of data it is safe to assume this age speci� c 
migra� on pa	 ern will remain unchanged into the future.  

This pa	 ern of migra� on shows the age group with the largest propor� on 
out-migra� ng is the locally born 18-to-24 year olds, as locally born young 
adults leave the area to go to college or move for employment usually to 
other urban areas. The second and third largest groups of out-migrants are 
those householders ages 30 to 44 and their 0 to 9 year old children, most of 
who move from the city to suburban areas in the Atlanta Metropolitan area.  

The age groups that make up the greatest propor� on of the in-migra� on in 
to the city are 18-24 college students (many of whom stay a� er gradua� on), 
and 25 to 29 year old single and newly married households. Over half of the 
non-college in-migra� on into the city of Atlanta move from other coun� es in 
the state of Georgia.

As the city of Atlanta and Fulton County are not currently contempla� ng any 
dras� c changes to their inherent structures, the forecasts also assume the 
current economic, poli� cal, transporta� on and public works infrastructure 
(with a few notable excep� ons), social, and environmental factors of the City 
of Atlanta and its NPU areas will remain the same through the year 2030. 

Below is a list of assump� ons and issues that are speci� c to City of Atlanta 
and the metropolitan Atlanta area. These issues have been used to modify 
the popula� on forecast models to more accurately predict the impact of 
these factors on each area’s popula� on change.  Speci� cally, the forecasts 
for the City of Atlanta and the NPUs assume the assump� ons listed below 
throughout the study period.

There will be no short term economic recovery in the next 18 ��
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months and the na� onal, state or regional economy does not go 
into deep recession at any� me during the 10 years of the fore-
casts; (Deep recession is de� ned as four consecu� ve quarters 
where the GDP contracts greater than 1% per quarter).

Interest rates have reached a historic low, and will not � uctuate ��
more than one percentage point in the short term; the interest 
rate for a 30 year � xed home mortgage stays below 7%.

The rate of mortgage approval stays at 1999-2002 levels and lend-��
ers do not return to “sub-prime” mortgage prac� ces.

There are no addi� onal restric� ons placed on home mortgages ��
lenders or addi� onal bankruptcies of major credit providers.

The rate of housing foreclosures does not exceed 125% of the ��
2005-2007 average of Atlanta Metropolitan Area for any year in 
the forecasts.

All currently planned, pla	 ed and approved housing develop-��
ments are built out and completed by 2019. All housing units 
constructed are occupied by 2020.  

The unemployment rates for the Atlanta Metropolitan Area will ��
remain below 10.0% for the 20 years of the forecasts.

The in� a� on rate for gasoline will stay below 5% per year for the ��
10 years of the forecasts.

There will be no building moratorium within the city. ��

There will be no addi� onal territory annexed into the city.��

Businesses within the district and the Atlanta Metropolitan Area ��
will remain viable and there will be no major employer opening 
or closures.

The number of exis� ng home sales in the City are a result of “dis-��
tress sales” (homes worth less than the current mortgage value) 
will not exceed 25% of total home sales in the City for any given 
year.

The rate of foreclosure for commercial property remains at the ��
2003-2007 average for the Atlanta Metropolitan area.

Housing turnover rates (sale of exis� ng homes in the city) will ��
remain at their current levels. The majority of exis� ng home sales 
are made by home owners over the age of 55.

The na� onal, state and local in� a� on rates will stay below an an-��
nual average of 4% for the life of the forecasts.

The recent decline in new housing unit construc� on has ended ��
and building rates has stabilized.

There will be no large scale demoli� on of single family or mul� -��
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family housing in the city over the next 20 years.

There is no major change in United States policy a� ec� ng the ��
magnitude of the in and out migra� on rates of foreign migrants.

There is no major natural or man-made disaster a� ec� ng the At-��
lanta Metropolitan Area. Further, there is no catastrophic event 
in the na� on that would result in a major redistribu� on of the 
United States popula� on.

If a major employer in the City or in the Atlanta Metropolitan Area closes, 
reduces or expands its opera� ons, the popula� on forecasts would need to be 
adjusted to re� ect the changes brought about by the change in economic and 
employment condi� ons.  The same holds true for any type of natural disaster, 
major change in the local infrastructure (e.g., highway construc� on, water 
and sewer expansion, changes in zoning regula� ons etc.), a further economic 
downturn, any addi� onal weakness in the housing market or any instance or 
situa� on that causes rapid and drama� c popula� on changes that could not 
be foreseen at the � me that the forecasts were calculated.

Finally, all demographic trends (i.e., births, deaths and migra� on) are as-
sumed to be linear in nature and annualized over the forecast period.  For 
example, if 1,000 births are forecasted for a 5-year period, an equal number, 
or propor� on of the births are assumed to occur every year, 200 per year.  Ac-
tual year-to-year varia� ons do and will occur, but overall year to year trends 
are expected to be constant.

Housing Unit Analysis 

One of the data sets used in determining the 2010 popula� on are the num-
ber and type of housing units. Housing totals from the 2000 US Census were 

collected at the cen-
sus block level ge-
ography.  The total 
number of residen-
� al units permi	 ed 
(single family and 
mul� -family) and 
the total num-
bers of residen� al 
units demolished 
(single family and 
mul� -family) was 
collected from the 
O
  ce of Building’s 
permit tracking 
so� ware, KIVA. The 
2009 Housing stock 
= 2000 US Census 
Housing Totals + Sin-
gle & Mul�  Family 
Living Units Created 

– Single & Mul� -Family Living Units removed. Building permit informa� on 

Year
Single�
Family�

permitted

Multi�
family�
Units�

Permitted

Total�New�
Housing�
Units�
Permitted

Single�
Family�units�
Demolished

Multi�family�
units�

demolished

Total�
demolished�

housing�
units

Net�New�
Housing�

Units

2000 721 3,046 3,767 323 502 825 2,942

2001 690 3,545 4,235 260 509 769 3,466

2002 632 5,373 6,005 349 648 997 5,008

2003 890 5,031 5,921 250 526 776 5,145

2004 1,242 8,370 9,612 438 434 872 8,740

2005 1,509 5,258 6,767 561 705 1,266 5,501

2006 1,813 7,366 9,179 613 632 1,245 7,934

2007 1,106 6,772 7,878 486 591 1,077 6,801

2008 444 2,172 2,616 347 369 716 1,900

2009 151 861 1,012 270 114 384 628

Totals 9,198 47,794 56,992 3,897 5,030 8,927 48,065

�Table�1�12:�City�of�Atlanta�Residential�Building�Permits�2000�to�2009

Source:�City�of�Atlanta�DPCD��Bureau�of�Buildings�Kiva
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was mapped and cal-
culated for each NPU. 
From 2000 to 2009, 
59,992 residen� al 
units were permi	 ed 
(9,198 single fam-
ily and 47,794 mul� -
family) and 9,827 
residen� al units were 
demolished (3,897 
single family and 
8,927 mul� -family). In 
total, 48,065 net new 
housing units were 
permi	 ed (5,301 
new single family and 
42,764 mul� -family) 
(see Table 1-12 for 
city wide permi�  ng 
informa� on and Table 
1-13 for NPU permit-
� ng informa� on also 
see Map 1-8 to 1-11). 

Over the last 20 years, 
57,869 net new hous-
ing units were per-
mi	 ed. From 1990 
to 1999, an average 
of 980 net new per-
mits were issued a 
year and from 2000 
to 2009, an average 
of 4,806 net new 
housing units were 
permi	 ed per year 
(see Table 1-14). The 
popula� on forecast 
es� mates the need 
for an average of 1,200 new units being built each year through 2020. New 
housing construc� on will con� nue a� er that point, but housing unit starts will 
only average 800 per year un� l 2030.

Table:�1�13:�City�of�Atlanta�Housing�Unit�Change�by�NPU�2000�2010

New�Construction Demolition

NPU

2000�
Housing�

Units
Single�
Family

Multi�
Family Total

Single�
Family

Multi�
Family Total

Net�New�
Housing�

Units

2010�
Housing�

Units

A 4,977 348 0 348 333 0 333 15 4,992

B 23,908 638 7,972 8,610 615 537 1,152 7,458 31,366

C 8,450 349 173 522 269 45 314 208 8,658

D 4,028 833 2,026 2,859 181 0 181 2,678 6,706

E 16,589 140 9,493 9,633 191 856 1,047 8,586 25,175

F 11,933 218 1,501 1,719 246 87 333 1,386 13,319

G 4,032 345 1,316 1,661 73 148 221 1,440 5,472

H 6,379 135 1,311 1,446 55 189 244 1,202 7,581

I 9,047 255 1,038 1,293 57 25 82 1,211 10,258

J 6,712 294 441 735 176 43 219 516 7,228

K 4,416 294 190 484 90 58 148 336 4,752

L 3,709 271 1,311 1,582 226 270 496 1,086 4,795

M 11,250 122 6,832 6,954 102 742 844 6,110 17,360

N 8,447 323 2,704 3,027 140 187 327 2,700 11,147

O 5,966 449 709 1,158 171 161 332 826 6,792

P 4,515 1,112 1,605 2,717 56 0 56 2,661 7,176

Q 408 11 0 11 1 0 1 10 418

R 7,538 102 1,256 1,358 19 68 87 1,271 8,809

S 4,718 142 44 186 48 4 52 134 4,852

T 7,388 145 977 1,122 146 193 339 783 8,171

V 6,587 966 2,035 3,001 224 658 882 2,119 8,706

W 8,487 762 1,524 2,286 192 130 322 1,964 10,451

X 5,836 145 795 940 57 10 67 873 6,709

Y 3,356 449 1,722 2,171 113 392 505 1,666 5,022

Z 8,392 331 1,182 1,513 92 222 314 1,199 9,591

Total 186,660 9,163 48,157 57,320 3,871 5,025 8,896 48,424 235,084

Mul� -Family building under construc� on.
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The highlighted figures indicate
the number of living units created
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area.  The top number indicates
single-family units, and the bottom 
the number of multi-family units.    

Please note: building permits, and
living units are not the same figure.
Building permits show locations where
construction or modification of a 
structure has occured, while living
unit figures indicate the number of
structures impacted.  This mostly
applies to multi-family structures,
such as apartment buildings, where
one permit could result in several
apartment untis.                                      
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The highlighted figures indicate
the number of living units removed
between 2000-2009 within each NPU
area.  The top number indicates
single-family units, and the bottom 
the number of multi-family units.    

Please note: demolition permits, and
living units are not the same figure.
Demolition permits show locations 
where a structure has been removed,
while living unit figures indicate the 
number of structures impacted.
This mostly applies to multi-family 
structures, such as apartment buildings, 
where one permit could result in several
apartment untis.                                      
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!( SF Permit
!( MF Permit

Limited Access
Primary Highway
Secondary Highway
Road
NPU

Total Building Permits (SF & MF)
11 - 164
165 - 269
270 - 357
358 - 480
481 - 1121

Vicinity MapAtlanta City (South)
Building Permits, 2000-09

by NPU

Data Source: City of Atlanta, 2000 US 
Census.  Cartographer: IMK, August 2010.

The highlighted figures indicate
the number of living units created
between 2000-2009 within each NPU
area.  The top number indicates
single-family units, and the bottom 
the number of multi-family units.    

Please note: building permits, and
living units are not the same figure.
Building permits show locations where
construction or modification of a 
structure has occured, while living
unit figures indicate the number of
structures impacted.  This mostly
applies to multi-family structures,
such as apartment buildings, where
one permit could result in several
apartment untis.                                      
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Data Source: City of Atlanta, 2000 US 
Census.  Cartographer: IMK, August 2010.

The highlighted figures indicate
the number of living units removed
between 2000-2009 within each NPU
area.  The top number indicates
single-family units, and the bottom 
the number of multi-family units.    

Please note: demolition permits, and
living units are not the same figure.
Demolition permits show locations 
where a structure has been removed,
while living unit figures indicate the 
number of structures impacted.
This mostly applies to multi-family 
structures, such as apartment buildings, 
where one permit could result in several
apartment untis.                                      
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2006 9 179 245 934

�Table�1�14:�Housing�Units�Permitted�for�
Construction�and�Demolition�1990�2009

Year
Residential�

Units�
Permitted

Residential�
Units�

Demolished

Net�New�
Housing�

Units
1990 2,499 488 2,011

1991 934 359 575

1992 621 409 212

1993 877 689 188

1994 1,102 817 285

1995 2,151 1,925 226

1996 2,892 2,454 438

1997 1,941 1,173 768

1998 2,603 715 1,888

1999 5,431 2,218 3,213

2000 3,767 825 2,942

2001 4,235 769 3,466

2002 6,005 997 5,008

2003 5,921 776 5,145

2004 9,612 872 8,740

2005 6,767 1,266 5,501

2006 9,179, 1,2451, 7,9347,

2007 7,878 1,077 6,801

2008 2,616 716 1,900

2009 1,012 384 628

Total 78,043 20,174 57,869

Source:�2002�CDP�and�Bureau�of�Buildings
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CITY OF ATLANTA 2010 CENSUS 

The 2010 Census released popula� on and housing totals for the State of Georgia the week of March 21, 2011. In ad-
di� on, Summary File 1 for the State of Georgia was released on July 19th, 2011.  This informa� on was available a� er 
the comple� on of the Popula� on sec� on of the 2011 Comprehensive Development Plan. Therefore, a summary of the 
2010 Census results is presented below. 

Total Popula� on

According to the 2010 U.S. Census, the popula� on for the City of Atlanta is 420,003. The popula� on increased by 3,539 
people from the 2000 U.S. Census popula� on of 416,474. Some Census Tracts gained popula� on and others lost popu-
la� on. Map 1-8 shows the change in popula� on, Census Tracts shown in green in the map increased in popula� on, 
while Census Tracts in yellow, orange and red decreased in popula� on.
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City of Atlanta: Population Change 2000 - 2010

This map updated Sep 16, 2011 by City of Atlanta Office of Planning GIS Division

Source data from US Census Bureau

This map illustrates the population difference 
between the 2000 & 2010 Census by tract, 
divided by the area of each tract so that the 
changes are reflected as population per acre.

Label numbers under the tract number are net 
change in population.

This method is visually more accurate since
the size of the census tracts varies widely.

Legend
Change in Population
Population per Acre

< -7

-7 - -4

-4 - -2

-2 - -1

-1 - 0

0 - 1

1 - 2

2 - 4

4 - 7

> 7

census_density_change_per_acre_JL

Map 1-8: Popula� on Change by Census Tract between the 2000 and the 2010 Census.
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3-2

Map 1-9 shows the popula� on as well as the popula� on density for each Census tract in City of Atlanta. Popula� on 
density ranges from 1.13 persons per acre in Northwest Atlanta to 33.1 persons per acre in Midtown with the median 
density being 4.6 persons per acre.  The lowest densi� es are mainly in the tracts along the North, Northwest, South-
west and South city boundaries. The highest densi� es are in tracts in Downtown, Midtown, Buckhead/Lindbergh and 
the eastern por� on of the City. 
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City of Atlanta: Population Density

This map updated Aug 24, 2011 by City of Atlanta Office of Planning GIS Division

Source data from US Census Bureau

This map illustrates the population density by 
tract, determined by dividing the 2010 
population count by the calculated 
acreage of the tract.
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Map 1-9: Popula� on by Census Tract and Popula� on Density
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Age Distribu� on

The median age of the popula� on is 32.9, 
an increase from 31.9 in 2000. Atlanta is a 
young city, almost 40% of the popula� on 
is between 20 and 39 years old.

Since 2000, the 50 to 59 age group has in-
creased by 14%, the 60 to 69 age group has 
increased by 28.8% and the 20 to 29 age 
group has increased by 8%.  On the other 
hand, the 0 to 9, 10 to 19, 30 to 39 and 40 
to 49 age groups have decreased by 8.2%, 
12.6%, 2.95 and 1.8% respec� vely.

Household Composi� on & Group Quarters

Most of the City of Atlanta 
popula� on (93%) lives in house-
holds while 7% or 29,484 are in 
group quarters. Almost 60% of 
the group quarter popula� on 
lives in student housing (non-in-
s� tu� onalized group quarters). 
Correc� onal facili� es are the 
largest ins� tu� onalized group 
quarters, represen� ng 17% of 
the group quarters popula� on.  
The Group Quarters popula� on 
increased by 537 between 2000 
and 2010. Since 2000, the stu-
dent housing popula� on has in-
creased by 30% while the popu-
la� on in correc� onal facili� es 
has decreased by 33%.

There are 390,519 City of Atlanta residents in 185,142 households. The number of households increased by 10% or 
16,995 between 2000 and 2010.  Of the 2010 households, 43.4% are family households and 56.6% are non-family 
households.  Of all households, 22.6% have children under age 18 and 17.8% have an individual 65 years and older. 
Forty-four percent of households are single person households. In most of these, the householder is under age 65. 
Husband and wife households are the second largest type represen� ng 23% of households.

Since 2000, the percent of husband and wife, female and male headed households have decreased while the percent 
of single person households and other households types has increased. The biggest increase has been in the single 
person households from 38.4% to 44% of all households. The households with individuals under 18 have decreased 

93 0%

5.4%

7 0%

Household�and�Group�Quarters�
Population

Household�population

Group�Quarters���
93.0%

1.6%

5.4%

7.0%

p p

Group�Quarters���
Institutionalized�

Group�Quarters��� Non�
Institutionalized�

Figure 1-3: Household and Group Quarters Popula� on 

Figure 1-2: Popula� on Age Structure 
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23.0%
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2010�COA�Households
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g

Single�Person�HH�over�65

Other�Non�Family�HH

from 27.4% in 2000 to 
22.6%. Households with 
individuals 65 and over 
have decreased slightly 
from 18.3% in 2000 to 
17.8% in 2010.

The average household 
size is 2.11 persons per 
household and the av-
erage family size is 3.06 
persons per family. The 
average household size 
has been declining over 
the past decades from 
2.4 in 1990 to 2.3 in 2000 
to 2.11 in 2010. 

Racial Composi� on

Fi� y-four percent of the popula� on is African American, 38% is White, 3% is Asian, 2.5% is Other (Na� ve American and 
Paci� c Islander) and 2% are two or more races. 5.2 % of the popula� on is of Hispanic or La� n Origin.

The racial composi� on has changed from 2000. At that � me, 61.4% of the popula� on was African American, 33.2% 
White, 1.9% Asian, 2.2% other, 1.2% two or more races. 4.5% of the popula� on was Hispanic or La� n Origin.

Since 2000, the African American popula� on has decreased by 12.7% (28,795) while the White popula� on has in-
creased by 14% (22,763), the Asian popula� on has increased by 39% (5,142), the Other popula� on has increased by 
11.8% (1,227) and Two or more races has increased by 38% (3,192). The popula� on of Hispanic origin has increased by 
14.2% or (3,529). See Map 1-10 to 1-13 for the racial composi� on of each Census Tract.

Figure 1-4: 2000 and 2010 Household Composi� on
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Map 1-11: 2010 Racial Composi� on - White
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Map 1-12: 2010 Racial Composi� on - Asian
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  Community Assessment - 1. Popula� onCommunity Assessment - 1. Popula� on
Housing Units and Vacancy Rates

The City of Atlanta has 224,573 housing units. This is an increase of 20% or 37,648 units from 2000. Of the 185,142 
occupied housing units, almost 45% are owner occupied and 55% are renter occupied.  In 2000, 43.7% were owner 
occupied and   56.3% were renter occupied.

Map 1-  shows the housing density by census tract (units per acre), the darker the color, the higher the housing density. 
The housing density ranges from 0 housing units per acre to 29.7 and the median is 2.1 units per acre. The highest 
housing densi� es are in Downtown, Midtown and in Buckhead.
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City of Atlanta: Total Housing Density 2010

This map updated Apr 08, 2011 by City of Atlanta Office of Planning GIS Division

Source data from US Census Bureau

This map illustrates the density of all  
housing units of each Census Tract.

The numbers below the Tract Number labels
are the number of units reported.
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  Community Assessment - 1. Popula� onCommunity Assessment - 1. Popula� on
A li	 le over 17% or 39,431 of housing units in the City of Atlanta are vacant.  This is a sharp increase from 2000 when 
10% or 18,778 units were vacant. The vacancy rate for rental units was 15%, higher than the 7% vacancy rate for 
owner-occupied units. Map shows the vacancy rate by Census Tract (the darker the color, the higher the vacancy rate).  
Vacancy rates range from a low of 5% to a high of 55%.
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City of Atlanta: Housing Vacancy Rate 2010

This map updated May 09, 2011 by City of Atlanta Office of Planning GIS Division

Source data from US Census Bureau

This map illustrates the housing vacancy 
rates of each Census Tract
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